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82.8% of all patients used a search 
engine to find a healthcare provider 

2023

Digitalis - Healthcare SEO

https://digitalismedical.com/blog/healthcare-marketing-statistics/


What are the other 17.2% of 
people doing??



Patients start with Google 
to find you & your services



“pharmacy near me”

550,000 monthly searches



Ear Wax 
Microsuction

Weight 
Management

Travel 
Health Clinic



“ear wax removal”

49,500 monthly searches

(1 of 13,464)



“wegovy”
“wegovy uk”

107,000 monthly 
searches

(1 of 11,148)

“mounjaro”
“mounjaro uk”

12,500 monthly 
searches



“travel clinic
near me”

5,400 monthly
searches

(1 of 13,034)

“yellow fever 
vaccine”

3,300 monthly
searches

“boots travel 
vaccinations”

6,600 monthly
searches



100,000’s of relevant
searches per month

“travel clinic
near me”

“blood testing 
service”

“can I get antibiotics from 
the pharmacy”

“treat uti pharmacy”“rabies vaccine”

“hair loss”
“insect bite”

“pharmacy 
first”

“pharmacist 
prescriber” “covid jab 

near me”

“specsavers ear 
wax removal”



Content is KING



Top 4 Tools in Generating 
New Clinic Business

SEARCH ENGINE
OPTIMISATION 

PHARMACY
WEBSITE

GOOGLE
PROFILE

GOOGLE 
ADS

- Organic Social
- Paid Social
- Email Marketing
- SMS Marketing

Apps -
TV Displays -

Leaflet Drops -
Affiliation -



The Journey



1. The Search

“weight loss injections” - 60,500 monthly searches (Nationally)
“weight loss clinic” - 720 monthly searches (Nationally)

Google Search Google Maps



2. Research & Consideration



2. Research & Consideration

SEARCH ENGINE
OPTIMISATION 



2. Research & Consideration Last 28 days

31 website clicks 

weight loss injections cardiff



2. Research & Consideration Last 84 days

“tadalafil 5mg” - 386 clicks

“boots ear wax removal” - 161 clicks

“allergy testing edinburgh” - 136 clicks



3. Experience & Conversion

Getting patients to 
book an appointment 
or call the pharmacy



Pharmacy
Website

Google
Profile

Google
Ads

Search Engine
Optimisation

Walk-in, call, book, purchase

1

2

3



Some Q’s I asked Mark,,, 

1. What challenges did you face before our digital 
transformation?

2. How was your pharmacy's digital presence before 
the evolution?

3. What are the main components of our 
implemented ecosystem?

4. What impact has this had on your business? Can 
you share a success story?

5. How have customer acquisition and retention 
improved?

6. What advice can you give to others?

7. Which service do you see with the most potential? 



Summary 

● Online ecosystem just as 

important as physical premises

● Target keywords to capitalise on 

clinical service demand

● SEO, Google Ads, Website & 

Google Profile are four key 

tools/tactics to invest in

Pharmacy
Website

Google
Profile

Google
Ads

Search Engine
Optimisation

Walk-in, call, book, purchase

1

2

3



Free Webinar - Sign Up!

Master Google Business &

Drive Clinical Growth 

Follow my guidance in this 30-minute 

session to ensure you’re attracting new 

business, without spending a penny

Scan Me!



THANK YOU!
For more free advice on how to grow your pharmacy, be sure to check 
out our website (www.pharmacymentor.com) and follow us on Social!

Scan me

http://www.pharmacymentor.com

